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Geographic Space and Innovation: The Oretical
Development and Thinking

TAN Wen-zhu

(Department of Academics, China Executive Leadership Academy Pudong,
Shanghai 201204, China)

Abstract: In response to the arguments such as "geography is dead" and "geog-
raphy is no longer important”, economic geography scholars rediscovered the
significance of geography through exploring the relation between innovation
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A Study on the Concept, Characteristics and Practical
Significance of National Marine Park

WANG Heng', LI Yue-zheng*?

(1. Department of Tourist Management, Liaoning University of International Business and
Economics, Dalian 116052, China;2. College of Urban and Environment, Liaoning Normal
University, Dalian 116029, China;3. Study Center of Marine Economy and Sustainable
Development, Liaoning Normal University, Dalian 116029, China)

Abstract: Basing on domestic and overseas relevant literature review and
analysis, the concept, characteristics and connotation of national park and
national Marine Park are compared and concluded. According to the all, the au-
thor further put forward the concept and characteristics of National Marine
Park on the basis. The paper expound the significance of the construction of
National Marine Park from various angles that including the ecological con-
struction, environmental protection tourism value, scientific research, popu-
lar science education, and national sovereignty, etc.

Key words: National Marine Park; concept; characteristic; practical signifi-
cance
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and geographic space. Innovation interaction studies suggest, only geographi-
cal proximity does not promote regional innovation. Besides geographic proxim-
ity, innovation also needs organization proximity and cognitive proximity. To
innovation, geographical space is no longer a simple physical distance, but
also includes other multi-dimensional space, such as organization proximity
and cognitive proximity. Although physical proximity is neither sufficient
condition nor necessary condition to promote innovation, geographical proximi-
ty still is of importance to innovation because geographic agglomeration can
promote cognitive proximity and organization proximity. Although empirical
studies found that there is relation between geographic proximity and innova-
tion performance, it is not clear which proximity has promoted the innovation
performance. The research on the relations of various proximity and innovation
is still in the theoretical construction stage, it is urgently to develop rel-
evant empirical research.

Key words: geographic proximity; organization proximity; cognition proximi-
ty; innovation



